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https://vimeo.com/1105694822

At 4 )e Do 7

WE CREATE SOCIAL-CENTRIC
BRANDED INTERACTIONS
& EXPERIENCES USING
TECHNOLOGY-INFUSED
HUMAN IDEAS.

WE'RE ONE THE FASTEST GROWING INTEGRATED
MARKETING SERVICES AGENCY IN THE KINGDOM.
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WE STARTED IN SAUDI ARABIA.
TODAY, WE OPERATEWITH A GLOBAL PRESENCE.

OUR SUPERTEAM! SUCCESS PARTNERS

150 1o+




// OUR OFFICES

RIYADH

HEAD OFFICE

JEDDAH

WHERE IT ALL BEGAN

CAIRO

CREATIVE & DESIGN OFFICE

LONDON AND INDIA

REGIONAL OFFICES
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https://vimeo.com/1106073347

WE'RE COMING SOON!



JEBELIEVE IN TALENT,
+"AND WE GIVE IT THE

~ SPACETO UNLEASH
- /CREATIVITY.
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What sets
us apart?
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Digitectis atruly
full-service aaencyv.

From concept and planning

to design, execution, and production,
all the way to media buying.
Everything happens under one roof.

Our strength lies in:
strong digital expertise, a solid financial foundation, and creative
talent with a global mindset.



OURTEAM

S OUR STRENGTH.

We bring together the best local and global talent and
support them with everything they need to enhance
collaboration and fuel creativity.

d‘ Copyright © 202
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// MEET THE LEADERS

SRREEEERN

f\gssan Sharbatly Yousef Sharbatly Faisal I Eisawi

-

Chairman CEO Regional MD
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// MEET KSA TEAM

Fadi Ahmed Walid | . Anas
DET ET T Bawajeeh Kassabji imri 5 Alabed
Group CFO HC Manager GM Media Client Services Director - Jeddah 8 Client Services Director - Riyadh Head of Creative

Ali Ayoub
Abdulazi Majzoub Safa

Head of Production Social Media Director Executive Producer / Account Director Account Director
Film Director

® Copyright © 2026 Digitect. All rights reserved.
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Our Partnership with
BBD Perfect Storm

BD

PERFECT
STORM

A partnership that expands our presence in London and raises our standards even higher.

Through this collaboration, we bring global expertise to access the UK market, alongside more refined processes,
stronger execution, and clearer results. We operate to international standards while delivering with a Saudi spirit.

This partnership enables us to elevate workflows as well as creative and executional standards across every stage
of a project, from strategy and planning through idea development to execution and evaluation, in line with global best practices.

d. Copyright © 2026 Digitect. All rights reserved.



Our shared expertise includes:

@? @i Developing campaign [H%}D X Activating well-planned
/Z ‘Ej“ \\ strategies aligned with ﬁ{‘aa\i marketing solutions driven
international standards by data and deep market insight.
. @@
> | | Building scalable, internationally @ Enhancing the efficiency of
| H positioned brand strategies Q; & creative and executional

processes

This partnership allows us to translate global experiences into local impact, enhancing performance and

results while preserving cultural authenticity and a deep understanding of the Saudi market.

d‘ Copyright © 2026 Digitect. All rights reserved.
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r PUBLIC SECTOR .
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ROYAL COMMISSION FOR RIYADH CITY

.
I /7] ¢ IDCE 2025
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riyadh metro Riyadh Bus W 7 7
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Innovating Energy, Creating Sustainable Value

- FOOD & BEVERAGE -
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- AUTO SERIES

Sljluul) gSLobu
STEL L/\N TIS /ﬁ Caraagy SAMACO MOTORS
2 / Universal
@ MOPRAR- UMA

s REAL ESTATE

NP A
411N %%%go ) o . A -
e IDANMAC VAR AU rarviaedl d S I I St
I jai dady sl Jgall ) n ¥ : ’ A
oo:'HmJ:;J o:i:umwws roaflfemn: adclul glpi adr—bh u Ta —'B;':Igj_ éedcllah Cer;téal A Dar Al Tamleek
FROM AFRICAN NON ARAB COUNTRIE J : —aR N—— evelopment Co.
The Clock Towers JEDDAH CENTRAL 4

SAdANLAVd AANTVA JINO

Q.
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- TECHNOLOGY & TELECOM
. 4+ TKE i 4 APl i
Keelo < wm LEBARA U kS

- HEALTHCARE

e "
gealth GNP {ElajGroup e Ldlybeck

SSSSSSS

SAdANLAVd AANTVA JINO
4

Q.
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Concept

OUD MILANO LoNDoN

redsea 02
by Abdul Latif Jameel pondc
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human public
d creative do films d social d capital e media do tech do events do relations d0 strategy

by Design

9 Specialized Departments Working together under one umbrella.

Each department has its own leadership and strategy

all operating in harmony to best serve your project.

d Copyright © 2026 Digitect. All rights reserved.



27

APABILITIES

N

STRATEGY

e CONSUMER RESEARCH

e« BRAND STRATEGY DEVELOPMENT

e  GROWTH ROADMAPS

o INTEGRATED MARKETING PLANNING
e« 360 COMM. PLANNING

e ONLINE CUSTOMER JOURNEY FUNNEL

COMMUNICATION STRATEGY
o DATA ANALYTICS & REPORTING

MEDIA & PR

« MEDIA PLANNING & BUYING

o« CAMPAIGNS MANAGEMENT

« MEDIA MONITORING & ANALYSIS
e PERFORMANCE REPORTING

« NEW AGE MEDIA INNOVATIONS

e INFLUENCER OUTREACH

o MEDIA RELATIONS

o« EVENTS PR COVERAGE

d. Copyright © 2026 Digitect. All rights reserved.
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CREATIVE &
DESIGN

 BRANDING AND NAMING
« CAMPAIGNS CONCEPTS
e ARTWORK DESIGN

o« CONTENT CREATION

o« COPYWRITING

e MOTION GRAPHICS

« PRODUCTION SERVICES
e PHOTOGRAPHY

e FILM PRODUCTION

e ANIMATIONS 2D & 3D

SOCIAL/
DIGITAL MEDIA

e CONTENT PLANNING AND CREATION
« COMMUNITY MANAGEMENT

o« SOCIAL MEDIA STRATEGY

e SOCIAL/DIGITAL LISTENING REPORT
e ANALYTICS REPORTING

e PERFORMANCE SCALING

« COMMUNITY MANAGEMENT

EVENTS &
ACTIVATIONS

o EXPERIENTIAL EVENTS

o DIGITAL INTERACTIVE SCREEN
 BRAND ACTIVATIONS

e RETAIL & SHOPPER MARKETING
o EXHIBITIONS

e RETAIL & SHOPPER MARKETING

TECHNOLOGY
SERVICES

e CRM SETUP AND MANAGEMENT
« WEBSITE DEVELOPMENT

o« HOSTING AND MAINTENANCE

e APPS DEVELOPMENT

e CXAND UXDESIGN

o DIGITAL SIGNAGES AND IOT Al

« CHATBOTS DEVELOPMENT



IMMERSION

RESEARCH

Consumer research
Competitive review
Brand strategy
Development growth
roadmaps

STRATEGY

Communication strategy
Integrated Marketing Planning

d. Copyright © 2026 Digitect. All rights reserved.

wr
ROCESS

(®) IDEATION

CREATIVE &
DESIGN

Branding and naming
Campaigns concepts
Artwork design
Production services
Photography

Film production
Animations 2D & 3D

MEDIA & PR

Media planning & buying
Campaigns management
Media monitoring & analysis

SOCIAL MEDIA

Content planning & execution
Community management

AMPLIFICATION

EVENTS &
ACTIVATIONS

Experiential events

Retail & shopper
marketing Media relations
Events PR coverage

DIGITAL

Digital ecosystem development
& deployment
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// SHOWREEL



https://vimeo.com/1105571952
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https://vimeo.com/manage/videos/1179135434
https://vimeo.com/manage/videos/1179140118
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https://vimeo.com/manage/videos/1179129237
https://vimeo.com/manage/videos/1179128069

// OUR WORK

EN
Nl

IO Jl o oopJl e
Abdul Samad al Qurashi

ASQ
Safari
Black
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https://vimeo.com/manage/videos/1179129727

// OUR WORK

O

Enjaz

Musaned
Launch
Campaign

JLo
enjaz




// OUR WORK

g A MIDDLE EAST
} RALLY SAUDI ARABIA RALLY

POWERED BY motorsportw@@

RALLY SAUDI ARABIA

Rally Saudi
Arabia

¢piigfatgansiEgl, JAMEEL%§

MGLOTS PGl

ROSHNGROUP 2 & TOYOTA

iy -
£ 2y aouyl o)lig
Ayl cAalalg uI:L:zqu.U.s.\qamj.\mUI { IVII(‘IISUV of Sport

Saudi Automobile & Motorcycle Federation
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MIDDLE FAST

RALLY
CHAMPIONSH!?

MIDDLE FAST
RALL
CHAMPIONSH!*

liilng Ganieall &oradll iy aljluw NAT aia
&gl QUMALAI 2 @alolc] (G anad Jljc

NAT — Nationally homologated atderTatly cars
Vintage rally cars permitted in local and
specialized categories

w
&P rovora

AM 7:45
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RALLY SAUDI ARABIA
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RALL"
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https://vimeo.com/manage/videos/1115904405
https://vimeo.com/manage/videos/1115906716
https://vimeo.com/manage/videos/1115907216
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https://vimeo.com/1105569778
https://vimeo.com/1105569298
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https://vimeo.com/1105565838
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https://vimeo.com/manage/videos/1115908286
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https://vimeo.com/manage/videos/1140823410

LEBARA

LEBARA

U—iligo hla—yd
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https://vimeo.com/1146159602?share=copy&fl=sv&fe=ci

DJONGrFENG

DONGFENG MOTOR CORPORATION
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https://vimeo.com/1146164208?share=copy&fl=sv&fe=ci
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https://vimeo.com/manage/videos/1115908859

// OUR WORK

_ PAGANI >

Pagani Hero
Video KSA

Unveiling hidden potentials.
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https://vimeo.com/manage/videos/1115909499

5unrux \J | D
AME-

TEASER
& REVEALER
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https://vimeo.com/1105558903

// OUR WORK

WHEE

KEEP
w15 (g

Wheekeep
Camping
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https://vimeo.com/1106040981
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https://vimeo.com/940742731

GODIVA
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https://vimeo.com/1105564669

ee® Laja
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https://vimeo.com/940724656

// OUR WORK

Sarse’

Equity

Launch
Campaign
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https://vimeo.com/940743589
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https://vimeo.com/940733754




LEBARA : LEBARA

J—ligs ol b e

LEBARA lebara
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| SINITON UGwMOES 58 52 o Uowniore 28 143
’ Goaogle Play ‘ App Store ] | ’ G'n'céle Play ) d App Store ]

Lebara

56 LEBARA | | LEBARA

g i d—bigs e

807 LA il 303 lg) Lo o

Social Media content creation
and promotion.

lidaakal pae oyl
(D> Eoosieprey | [ 88 Fwtiore |
5 days ago

John Doe

N Q O
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Abdul latif jameel
Finance

Social Media content creation
and promotion.

Copyright © 2026 Digitect. All rights reserved.

Instagram

né%w Abdulatif Jameel

%300,000
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N Q O
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ABDUL SAMAD AL QURASHI

ABDUL SAMAD
AL QURASHI

Social Media content creation
and promotion.

John Doe
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DOKA

DOKA

Social Media content creation
and promotion.

9§ iy gl 552

5 days ago

John Doe

N Q O
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15:54 4
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CIRCUS

LDN

John Doe

N Q O
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berain
) ord g

berain

BERAIN

Social Media content creation
and promotion.
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https://vimeo.com/manage/videos/1145344082

(l” !JJEI El' M o E ) Gl jlhs Byl jlhs
. ! . ‘ | f riyadh metro riyadh metro

e Riyadh Metro

galyll jlhs

riyadh metro

validl jlhs

riyadh metro VAVA VAV,

CLogll i oqi

WP §—1bidan
Download darb spp

Riyadh Metro | L

Social Media content creation
and promotion.

5 days ago

John Doe

- WG4 1hij.an
" Download darb app
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SAMACO MOTORS
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SAMACO MOTORS —. N | I

samaco.com.sa

Samaco motors

(-80c39 pgin 0g93go Juh diliiiul Jualaiy Sjp00 probai
Social Media content creation
and promotion.

Samaco.coimm.sa 8001180089

John Doe

N Q O

samaco.com.sa i samaco.com.sa
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Instagram

WHEE

~xeee  Wheekeep

WHEE
KEEP

L,I 1'( \:r\GJ

020022475 e | SRS e 9200224?5 i

wheekeep.com
;L, 900600475 wheekeep.com

L #neekeap com

Wheekeep

[G4S 1g @o g’
Social Media content creation ?erzfeiﬁz: élilaluo 2y iy il flie Osljlo JS
and promotion.

27.307 likes

5 days ago

John Doe

N Q O

020022475 1 N Ty 920022475

wheekeep.com lumm ¢ W wheekeep.com
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Al Borg Diagnostics:

. A)—1l a1 iio

Al Borg Diagnostics o © < e dan (sqi)l
| caunll jaly eliag

www.albargdx.com | 52 000 4422

www.aiborgdx.com | 92000 4422

AlBorg Diagnostics

e

Al Borg Diagnostics

Social Media content creation
and promotion.

5 days ago

John Doe

N Q O

www.albargdx.com I 52 000 4422
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Skoda

Social Media content creation
and promotion.

LGS 6auaall ¢luags
dSlonll gg1j JSJ laal

John Doe

N Q O
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Ehte

AMAR

HOSPITALITY | | [ | S — e N 1 lTE DISHES I DISH OF THE DAY
A FLAVORFUL '
MASTERPIECE
ON YOUR PLATE
Noto, Manko,
Laperouse and
Amar

Social Media content creation
and promotion.

P DJEJ AND BATATA
g BELFORN
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Audi Q5

Starting from

SAR

Audi

The Summer of Audi.

Swipe to explore offers on the Q model range. 24
~ tTEURRC AR ANty

Financial Sarvices are av Financial Servie vailable 8 =1 SRinasom-wide.

S . [ t t t LAwico horors s o 2 S gk lar : 45 il gSLoLus . il gStalis
ocial Media content creation pr LoV T W
and Equity Building.

oQv -

27.307 likes

5 days ago

N Q H O
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Elite Elite Elite Elite

ASQ Reels

Social Media content creation
and promotion.

John Doe John Doe John Doe John Doe
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https://vimeo.com/1106040936
https://vimeo.com/1106040959
https://vimeo.com/1106040917
https://vimeo.com/1106040900

Jeddah
Airports

jedcC

Jedco Airports

Social Media content creation
and Equity Building.
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() Instagram

your company.name

logo
hare Sponsored

520 likes

company.name Copy Text. Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua.
#hashtag

View all 7 comments




P Life

Concept

:

QY
B

LONDON

- ——

P Life Concept

o
>
-
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>

Social Media content creation
and Equity Building.

S/ NOUNQO |

I Captured in Design

r\'f\ = 3 - =

T " ——

Learn more

Qv

520 likes

View all 7 comments
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27.307 likes
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In-House Videography & Photography Services
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https://vimeo.com/1106039961
https://vimeo.com/1106062329
https://vimeo.com/1106040627
https://vimeo.com/1106040884

di3itect.
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MIDDLE EAST g/ )
RALL

CHAMPIONSHP

Rally Saudi Arabia

ﬁ 138 1,942 6

posts followers following

ISE nall 3oy .. .Obaxdl s Us
Losaad JLE J el Ll
See Translation

@ rallysaudi

« Execute a full-scale motorsport event within a compressed timeline

« Align multiple stakeholders (SMC, Ministry of Sport, Media) under one communication strategy
- Provide real-time crisis readiness and ensure flawless on-ground logistics

« Adapt to evolving demands during live event days

- SOLUTIONS

/ - Social Media Management: Full content creation including posts, captions, reels, and designs to boost MERC's digital footprint =3 o R
/ « On-Ground Logistics: Delivered critical operational support across rally checkpoints and press zones 5'_ 5% BN 'y .
- Public Relations: Developed bilingual speeches, press releases, and managed media accreditation and relations .
- Crisis Communication: Drafted holding statements, scenario planning, and flowcharts to ensure media control
- Cross-Team Workflow: Maintained tight coordination between SMC, Ministry of Sport, and content teams
- - Agile Response: Last-minute printing, volunteer mobilization, and ceremony setup handled with speed and precision

IMPACT

- Strengthened MERC'’s public image and media coverage across the region
- Enabled smooth event execution despite timeline pressures

« Built trust with government stakeholders and motorsport audiences ;
- Set a new benchmark for rapid, full-scope event communication delivery S

' I’ Followed by andrew_samuel55,
‘VJ diaitect official and 2 others

SAUDI ARABIA JOINS
WRC CALENDAR FROM 2025

© COMING TO 0 L4yl

IMPRESSIONS PRESS MENTIONS VIDEO VIEWS MEDIA ACCREDITATION TURNAROUND JEDDAN &
0l

21M+ 100K+ 1.8M+ 100% ) B
O\

.- -




||||| YOUR PLATE,
Il YOUR WAY

CHALLENGE

- Raise awareness about lesser-known digital services on the Absher platform
« Simplify the perception of what may seem like bureaucratic processes

« Build trust while remaining friendly and accessible

« Communicate multiple services (lost, damaged, personalized plates) in one
clear message Qe @

SOLUTIONS

- Creative Concept: Positioned the license plate as a symbol of identity, with the
message: “Your plate, your story—managed simply through Absher”

« Hero Film: Showcased everyday drivers using Absher to resolve real-life issues:
lost plates, damage, and customizing with a logo

« Social Content: Short videos highlighting each service with simple step-by-step
visuals

- Promotional Visuals: Tailored digital assets for each of the three services,
optimized for awareness and clarity

- Tone: Kept trustworthy and official, but used modern motion graphics and
human-centered storytelling to remain relatable

IMPACT

- Elevated Absher’s image as a convenient digital-first service hub
- Reduced confusion around license plate procedures

- Increased engagement from younger, tech-savvy drivers

- Strengthened citizen trust in digital government services

e
Jolge oo Bl oadl A
wlamls | dinly JI', -

2e by

@ AoSticTss @ ABSHCT
© OuBwierss O ABSHERGa

IMPRESSIONS VIDEO VIEWS SERVICE PAGE VISITS POSITIVE SENTIMENT

18M+ 6.1IM+ 45%+ 32%+


https://vimeo.com/1105558569

MATCH BALL, CHALLENGE

In a saturated food delivery market where s

table stakes, Keeta needed to assert itself a
another app. ‘
® Despite its strong tech backing from Meituan, the aced:

- The challenge of brand differentiation in a crowded space
FU LL CAM PAIG N - A need to connect emotionally and culturally with a diverse

Saudi audience ’

- Strict live broadcast limitations from AFC regulations

« A tight production window during peak Eid logistics

IMPACT

- Campaign gained major traction and brand
resonance around Eid, leveraging football a
a unifying force

« Successfully positioned Keeta as a
culturally relevant, emotionally connecte
brand—not just a tech service

« The delivery moment became symbolic,
elevating brand love and consumer recall
« Tagline "(leles: )" trended regionally,

enhancing visibility across segments

IMPRESSIONS VIDEO VIEWS

“ 4 4 31M+ 1.6M+

AD CLICKS FOLLOWER

110K+ 16.8%

SOLUTIONS

- Brand Storytelling Activation: Transformed the AFC 2026 match ball delivery into a powerful brand moment with the tagline “Match Ball. Delivered by Keeta.”
« Emotive Narrative: Positioned the ball’s journey like a Keeta order—from staff to merchant to rider to child on the pitch—mirroring the delivery chain.

« Pre-Match Film: Shot in real neighborhoods with real employees, customers, and merchants to ground the story in authenticity.

- Live Stadium Activation: Coordinated with AFC broadcast teams to deliver a seamless moment filmed and edited in real-time.

« Content Deliverables: 45s hero film, short cutdowns, BTS clips, and Arabic voiceovers with English subtitles for full cultural reach.


https://vimeo.com/1105565838

Abdul Samad f\ D_0_OJldauc
al Qurashi jm{' ) ) uem)!

BODY OUD: THE MODERN
ESSENCE OF LEGACY



https://vimeo.com/1105564021

CHALLENGE

Launching a brand collaboration
between Hardee’s and Netflix for
Squid Game S2 wasn't just another
meal promo. It was:

- A race against time, with a tight pre-
launch schedule and multi-layered
approvals from Netflix.

- A creative challenge: blending
Hardee’s bold, fun brand with Squid
Game's dark and intense theme.

« Multichannel pressure: the campaign
had to stretch across packaging, store
design, social, OOH, and a full food
truck wrap—while staying on-brand
for both sides.

« Ensuring visual consistency and
brand safety across two massive
global names.

HARDEE'S X SQUID GAME

= =

&

5NE'I’FLIXLJ I D
AME-

o

o

)

TEASER
& REVEALER

=

IMPRESSIONS VIDEO VIEWS

4.3M+ 2.3M+

AD CLICKS

=

=

SOCIAL MENTIONS

180K+ 27K+

seUID
AME-

SOLUTIONS

- Packaging: Custom limited-edition
boxes with iconic Squid Game symbols

- In-Store: Themed interiors featuring
game visuals and masked characters

« Social & Shoot: Styled content blending
food and drama aesthetics

« OOH: Teasing headlines like “Play to Eat.
Eat to Survive.”

 Food Truck: Full Squid Game wrap for
mobile brand buzz

Mwa’ee&”

IMPACT

- Sparked fan excitement across both
audiences

» Transformed meals into collectible pop
culture moments

» Boosted brand perception and
engagement

- Generated organic user content and
store visits



https://vimeo.com/1105558903

HERFYCO CUP
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CHALLENGE
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RIYADH
LAUNCH

- Entering Riyadh's saturated premium burger market * Creative Direction: Developed a bold, playful concept under the

with a regional brand

« Building fast brand recall among locals and expats
with different tastes and expectations

« Maintaining Pickl’s UAE brand identity while
localizing content for Saudi audiences

« Balancing multiple touchpoints: digital, on-ground,
influencer, PR, and content creation

- Created high awareness and trial within the first
month of launch

- Generated buzz through hyper-local influencer
engagement

- Repositioned Pickl as not just another burger
joint—but a premium, culture-aware brand

- Established an ongoing content + community
rhythm to build long-term loyalty

regional tagline “Legendary,” focusing on freshness and flavor
- Influencer Rollout: Curated a wave of local content creators to
hype the launch across Riyadh’s foodie circles

« On-Ground Activation: Hosted launch events and pop-up
tastings in high-traffic residential and expat zones

« Media Campaign: Launched paid digital media and OOH to
drive massive awareness pre- and post-launch

« Community Management: Started a retainer to handle social
content, audience engagement, and consistent storytelling

« Quarterly Photoshoots: Fresh visuals aligned with Pickl’s
aesthetic, optimized for KSA culture

IMPRESSIONS VIDEO VIEWS

ENGAGEMENT RATE FOLLOWER GROWTH
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https://vimeo.com/1105563328

CHALLENGES:

The challenge was to manage and execute the
event in less than 72 hours with the Ministry of
interior, Absher & Saudi public security, on top
of that we had 2 days for preparations, design

CONCLUSION:

The event Successfilly addressed the
challenges by deploying a full strategic team
to manage and ex@eute the whole event in less
than 72 hours, gésulting in a successful event

printings and full Setup.

SOLUTIONS:

1. Concept Development:
Designing the Concept and theme of the
Event in less than 24 hours.

2. Events Management:

Executing the Events management plan in
less than 48 hours.

Design and print in less than 24 hours.
Setting up the Light and sound for the
whole event.

A full events management and logistics
team (more than 10people) on ground in
Makkah in less than 24 hours.

Crisis management team organizing and
coordinating with all subject matter experts
teams from all Government departments.

3. Post Event Material:

Developing a promo video for the Saudi
Public Security that resulted in millions of
views in a very short time (1 week)

e

o -

by the attendance ®f the Minister of Interior his
royal highness - Prince Abdulaziz bin Saud Al
Saud.

RESULTS

Designing and Executing 9 Huge Banners for the
Entrance of the VIP and royal attendees.

Manning the Internal hall for the Royal & VIP attendees.
Building and managing the whole media Center.
Managing and Executing the Full light and sound for the
whole event.

Placing 2 huge screens on the entrance of the VIP and
Royal Attendees.

Placing 1 huge Screen on the Entrance of His Royal
Highness - Prince Abdulaziz bin Saud Al Saud.

A Full Photography, Videography and drone team for the
full coverage and live streaming of the event.

! l J



https://vimeo.com/1049461615

SOLUTIONS:

s Leveraged diverse somai medla platforms with tailored messagmg
» Utilized 150+ newspapers and compelling PR campaigns for(\extenswe coverage.
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2. Radio Advertisement:

e Designed impactful ads to reach wider audiences.
e Amplified campaign messaging and drove action.

3. Media Campaign:
e Multi-Channel Media Campaign

50M )\ 70K

IMPRESSIONS CLICKS

70K+

IG LEADS

13M

VIDEO PLAYS

= ™ Secured Key Sponsors

T i § @ A
3. B2B Lead Generation:
UNIQUE B2B LEADS

» Secured key partnerships and
business opportunities.

CONCLUSION

The campaign successfully addressed
challenges by deploying multi-channel

strategies, resulting in increased engagement,

registrations, and B2B leads alongside high
media exposure. This approach positioned the
client for sustained growth in their industry.
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CHALLENGES:

The biggest challenge of this campaign is that
the vehicle was not available anywhere in the

middle east and there was no AVME
information or assets. Another challenge is

marketing the vehicle as it was Volkswagens

very first commercial truck.

SOLUTIONS:

The solution was creating brand new
information from the bottom up by
brainstorming with the client to reach the
best possible outcome. As the vehicle was
new, we have went through all channels to
ensure the best vehicle reveal to increase
its awareness and reach the target
audience.

+

IMPRESSIONS

VW AMAROK

L AUNCH CAMPAIGN

WEBSITE CLICKS

RESULTS:

1. Vehicle Awareness:
Vehicle has started gaining visibility
within the region.

2. Successful Campaign:
The campaign has reached many
impressions and visibility.

Sa3aalldlg j\.b‘

CONCLUSION

In conclusion, despite facing significant hurdles such as

vehicle unavailability and lack of AVME assets, we . | o : T Sauaalldg)lol
tackled the challenge head-on by collaboratively : o W e
generating fresh information and leveraging all available Z : |

channels for a successful vehicle reveal. Through 2AF"""

strategic brainstorming sessions with the client, we ' S

crafted a comprehensive approach to maximize X

awareness and effectively reach our target audience,
ultimately achieving our campaign objectives.

29K+




HAJJ & UMRAH - — -

EVENT MANAGEMEN T

CHALLENGES:

The biggest challenge of the Hajj & Umrah
Expo was to inevitably curate the required
daily coverage, publications and content
formulations to further engage with all known
targeted audiences on a B2B & B2C level with
the community managment respectively on all
SM channels whilst formulating precise
publications to release and share with local
and global media outlets and channels.

SOLUTIONS:

The solution was setting the utmost
strategic formulation of an on-ground
creative, service, tech, SM, community and
management team to create and provide
the required content and information,
whilst curating the publications and
ensuring the targeted local and global
media outlets and invitees have the right
infromation and are publishing on all
channels across thier touchpoints.

/'//,01/ LT

=i

0)o=llg anll 6)ljg

Obijective: Develop, Cover, Manage, Curate and Publish ‘
all approved materials across local and global media channels. -

, 500M+ 1,100+ 100M+

Engagenchongaorese > IMPRESSIONS PUBLICATIONS REACH
across the majority of local and gioba

media channels and publications. -

-

RESULTS:

1. Expo Awareness:

2. Successful Content & Coverage: ‘ -
The reach and quality of content broke

the bariers of expectations with the highest
impressions, reach, publications and visibility.

CONCLUSION

In conclusion, we managed an extremley busy and
complicated ecosystem of stakeholders while reporting
the required figures, curating the needed content,
developing top notch quality coverage across all aspects
of the Expo on a daily and hourly level with the
publishing of the approved materials in line with the set
process with all targeted media outlets and channels
respectivley reaching and breaking all barriers of
expectations of performance in raising the level of
awarness outlined with all audiences locally and globally.
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MEDIA
SERVICES '

OURUTMOST DEDICATION

LIES IN PRIORITIZING OUR CLIENT'S
BUSINESS PERFORMANCE

ABOVE ALL ELSE

We provide a comprehensive range of services encompassing
media and marketing, ensuring our clients receive unparalleled
support and expertise in driving their success.

d. Copyright © 2026 Digitect. All rights reserved.

Consumer insights and research
Business strategy

Communications and media planning
Media activation and buying across all
media

Marketing intelligent

Digital marketing, including
programmatic, performance,
Search, social, mobile,
gaming, influencers

Data analytics and management
content/content production
media buying



OUR EDGE

Expert Negotiations & Media Buyin

We leverage cutting-edge media buying strategies, empowered by our
expert negotiation prowess & industry influence, to deliver unparalleled
value for our clients' budgets, ensuring optimum return on investment.

o @
Data-Driven Results-Oriented
Our approach is data-driven, always focusing on We prioritize results above all else, ensuring that
the metrics that matter most to your business. your campaigns meet your business objectives

and drive growth.

d. Copyright © 2026 Digitect. All rights reserved.



OURPLANNING
PROCESS

UNDERSTAND DESIGN ACTIVATE
Understand the components Strategies, techniques and Implement plan to produce
of demand, set goals and link Ideas to achieve goals as results, optimize, measure
to consumer media behavior. efficiently as possible. and learn.

d. Copyright © 2026 Digitect. All rights reserved.



OUR PARTNERS &
PLANNING [OOLS

OFFLINE DATA

m
& ORACLE E socialbakers @ GroundTruth

XPlan é pluekal Qqcra @ iﬁst?n?}a

JStat » « globalwebindex

d. Copyright © 2026 Digitect. All rights reserved.



OUR PARTNERS &
PLANNING [OOLS

NATIVE PERFORMANCE &
AFFILIATE

Google vdx.tv i TabCla ArabyAds

o
"\ !_ yahoo!/ RTBHOUSE =
MEmob
bianplacacesss,

connect
ads
by .\Ieph

TikTok

d. Copyright © 2026 Digitect. All rights reserved.
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WELCOME TO A WORLD
WHERE EVERY DETAIL
MATTERS AND EVERY
MOMENT COUNTS!

At Digitect, we don't just organize events; we craft unforgettable
experiences. With our expert blend of innovation in event
management and cutting-edge production services, we're here to
bring your vision to life, creating events that resonate and leave a

lasting impact. Join us on a journey through our world of extraordinary
events and transformative experiences

d. Copyright © 2026 Digitect. All rights reserved.



// OUR SERVICES

Services
e Set-Up and Take-Down

o Full Event Production and Design Services

e Staging, Lighting and AV
o Videography and Photography
o Entertainment and Performers

o Catering

e Creative Event Production Hire

Our service production department strategically plan lighting, sound, » Corporate Event Production

and other sensory experiences to tap into your audience’s mood and
emotions and create a positive atmosphere in each event we handle.

e Product Launch

« Conference production services

o Corporate Production Services

o Digital Media and Event Production Service

d. Copyright © 2026 Digitect. All rights reserved.



// OUR SERVICES

EVENT
MANAGEMENT

As a top event management agency in Saudi Arabia, we offer tailored
event planning and management services for all corporate needs. Our
expert team ensures seamless execution of your events, from
conferences to product launches, aligning closely with your business
goals and providing comprehensive support for branding and
marketing activities.

d. Copyright © 2026 Digitect. All rights reserved.

Services

Budget Planning

Location Selecting & Negotiation

Event Coordination

Sponsors Coordination

Transportation Management

On-site Management

Exhibition Management Services
Speakers & VIP Liaison

Catering Arrangements

Designing & Production of Promotional Materials
Event Photography

Media Production Solutions
Professional Event Marketing Services
Corporate Event Management Services
Digital Event Production Services


https://digitect.com/creative-and-design/#photography
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https://vimeo.com/1106227881?share=copy

// OURWORK

aa  h g
JEDDAH CENTRAL

Jeddah
Central
Development
Company

Founding Day Event

- Above 700 attendees.

 Building from ground up,
landscaping the empty land.
Building mega tents, the size
of 10,000 sgm with full stage
and AVL setup along with
entertainment

d. Copyright © 2026 Digitect. All rights reserved.



// OUR WORK

FRPORSCHE=

Porsche

Track Day

d‘ Copyright © 2026 Digitect. All rights reserved.


https://vimeo.com/1106038340
https://vimeo.com/1106040674

// OURWORK
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Ministry of
Hajj & Umrah

Experiential Event

A ,\'v ’:‘L&W“ ) —”*a-‘,_ \.. o
TRy R RT =

i
-

We were tasked to develop and
execute an immersive experience
for the Hajj and Umrah exhibition.
The event was a massive success in

terms of creating conversations at a
global level.

h' -

%‘.
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https://vimeo.com/940735749?turnstile=0.CRULX8DAnVITsBSuhgAU5Um4CpaGgZFU67XXsoDKsB9unxws0StUE0ymhdlX2GpdlfiBiENC09z9nUI0GYVQuyPkkrV8_EPcdNSgJvi29vuZc2whOvz5_rPfpCdYs4tGFF6YvbHEoJgUiPoEWIi-5WxK5Gb3cFAwkgy14iLv_Q4NGxbnIKRYDepPhOyaYncK9gsNfG22VmpkEmBZOuIJXG5YhJQXTBFuvYt_60ArT5auGRA3V9Ro291fyctvgBRrpjC1KzHr4CzEP0tyoZmxVpRUKmeBagASx9DV3YvA_zXJtgdUNuBohda4qcvdN5Mzupnl7xER1sxfWufHwY5b-cO-75ntbBCPu6O8D8aYYcYcg9hIAsdxnKLoboX4Hx_z5C6qHcXhQDTjMLe5CtFm3ncJHT5W_FRJF-aB5Qf77yqVfjVNiP8YQ_T25F_96OOon--uj5X43t2h8p8zfoUN6IDrdRUvMFqf-9olP8iVZenGd_ywECYA7wAqVL3BfMzugR-7pTjKEB6VFiqTO92kG_N3ICpQF_fQjVIFtKiGbFEbRwLDQNWMmXR_cM6IdkbMO_e1QKWE9YQEALI3XwIujt_CLEhrOflP6di8weUJmYvVyl6MvkaDDDQazSmN3rmJG23erheeXhKYqOQqzS2lzYnt2WskKmxe7JKBip72aqQiJnNBx-CeIgzFIEpb23bEZqFcRzorcNsN3KSD7KXNsfpYjObXGe4buvHYzgl2e2IPjZIwYHMr45YlHxYdAtYTo4IEi6H0w8uWgIqOa9IfBpeThsYA90uNHRW4JbqaS2qoGap8yUE-JGyIp1KYtg8aVcaX3E-UilI9aMJ-2zEb2FFdtH3xpVDxBylurdJ4r2mVIz0aCjD6n2ED0DZNvWjR5_fSj97EDY-96wjNuY4buFmTbTRsseMFJvfAOlCKhc0.h-fzKGVR5msyUmjd2imU4Q.99a7835676865597a409dcea7caccfbc0c2e55d6a47e27142a04878193dab779

// OURWORK

Lamborghini

Lamborghini 60th
Anniversary Riyadh

Building 3d design concept
in-house

Venue Branding in-house
Organizing, Catering

Stage building of 30mx5m
AVL (Audio, Video, Light)

d. Copyright © 2026 Digitect. All rights reserved.



https://vimeo.com/940731912

// OUR WORK

Lamborghini

Track day

d‘ Copyright © 2026 Digitect. All rights reserved.


https://vimeo.com/1106064257
https://vimeo.com/1106040793
https://elements.envato.com/?gad_source=1&gclid=CjwKCAjwupGyBhBBEiwA0UcqaIlwzy-mFRRuuuz5e6a7ukbONx0k3AHlMWYFa1jerTfPcyUdZ6OGWRoCxUMQAvD_BwE

// OURWORK
SEPHORA
e L i B

SEPHORA.SA

SEPHORA

Sephora

Ramadan Roaming
Truck

- Above 300 attendees

 Location: Jeddah & Riyadh

- 4 days for each city

- 8 Different influencers

« Customizing Truck

- Organizers, Marshals,
Promoters, Transportations,
Logistics

d. Copyright © 2026 Digitect. All rights reserved.


https://vimeo.com/940744748

// OUR WORK

Activation

Dodge Ram
Alula Trip

An outdoor brand experience event was
organized and shared online to
demonstrate the Dodge Ram models

@ Copyright © 2026 Digitect. All rights reserved.
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// OUR WORK

Ferrari

Ferrari

Ferrari Showroom
Opening Jeddah

« More than 500 attendees

« Location: Ferrari showroom
Jeddah

- Organizing and welcoming

- Event planning and concept
building

- Screens, Lighting

- Gala dinner execution

- Promoters, Influencers

- Screens art show

d‘ Copyright © 2026 Digitect. All rights reserved.


https://vimeo.com/940727067?turnstile=0.jZJ5aJMKL4_Wthe4ulLaQK2CT2GyVYMiwLlSmixEANoyMqEsCgO89dvXay1XoCXKZKEoUSi9QPBg6mXx2TMIw8TolNgxPKmIvXRhX8vYpbdv67B1k5tf4vj9NhuMQFi6L-vU9GN801laUyhZfHymLcPATvbBs6R6hMeGiqSFJnNiri9MYFFoJ4VSGO1DGvSYh5ybAsZI81-5maNjrIiqcoP2e8d47rqvQW3056Qf3P4P3cSSib_zfUrRQKcZuzmLJqqX8MxpLldzZ2NFB1XtWB1GbcR-Fu9EXhFZiPjrfkDYdn8X_sQUbLAwtPeOBYW_dwS45LJxwAWyYYgEm5fM7QHOoIahUbSjjWyDTLkBXPURpiibK8U4fyO91y7t3ESWULQbRt0XJqovUKKVRpNsheYLibSqyXTiH0tKGtmOjSDLU4AjQtxog0KFbN0KONLNJ9rsZhiMSaLWrUgv6h7d1R37y7kSpF0-qbdaVxsdu94fJH2AsdZeUo426KgS-eafL19vpOBgR8uuZ0kgIcObUQoOfG7TBgcCBvejTA5X9-hhiUb3gFZluYvlhRnCrtEbNCPORIhdKLSG76brXE55xs4VtjZ9Ulchop8uq-7BvdFRXeaRO9UO5piH5ZPQuRwKy_GPig7LE7FCOdiFifQzwmnfOaHhU_sKbZSyQArbgXSZCvbAd6p9C1bm8BExNsPyYUFsyrNrpbVcomOiqiFyGBKYWdX5OyNjbcEApJvz2ZKe1-XHDV6QTyDCf9L5xL4n0Dc00BTHUBe65B2qDJx3J8oU_-R334jauAGeCofEs2ZsVISYKrA466DKLM2hnhbCijlU8tICevN2wDZK9uK2UnFVeKth7-7QQVJfAh7lHCUI8oQd_HORs0ba1-jY67c_G-Su8nyZc_kBx3_clOpYlFEhbBYONjBH7aJLI82VBuo.EjOnq4BxjVhVEl5xetP3Dw.0b07e4a140ae7c1848ab7583cc44838a20b67b7f352cddf8a3f5880b3431fadd

// OURWORK

N \'f VOYAH

MHERRO

Mhero and
Voyah

Riyadh Motor show
for Mhero and
Voyah

 This major automotive
exhibition is part of Riyadh
Season and brings together
car brands, tech,
enthusiasts, and industry
professionals from around
the world. The show
includes:

Supercars, classics, and

modified cars

d. Copyright © 2026 Digitect. All rights reserved.
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https://vimeo.com/1145625794?share=copy&fl=sv&fe=ci




// OUR WORK

Digital
Services

Apps Development
* Concept Creation

* Apps Development
UX & CX Design
Marketing

CRM Management

d. Copyright © 2026 Digitect. All rights reserved.

Mashhoor app

An application that
connects celebrities with
their fans through
requesting personalized
videos or DMs.

WOROO(

FEATURED

Turki Alaishelkh Abadi Aljohar Elissa Khoury

0 uUsSD 200 USD 200 USD

TRENDING

Ferrari Fan Club app

An application that
connects Ferrari club
members together in a
private platform.

HUSSEIN YASSEIN
Y 34°C Jeddah

— Activities & RSVPs
— Qur Partners

— My Cars

News VIEW ALL

- No
News Yet

) ar.

Calendar Scan Code

TKFA app

An application that
connects users with
retail shopping from
outside the kingdom.

Hello Osama,
Deliver To: Current Location v

= R A R A E P %) bra s
Q) Search for any store or place

; _ e
00006®
- al ] @ a ?

”
Watch & Earn .

Earn daily points
by watching videos!

Active Orders @ View all orders

Urth Caffé > Ash Shati District

1x Black Coffee L

Total: Not Available Yet




// OURWORK

= SaudiArabia | e

Results

e 4 Our Offers  Aboutus  Services ¥ Leadership v Careers CSRandPress Maedical Articles
! | ® Q Get results
. Vitamin D ot ! e Contact us
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Al Borg Diagnostics Our Branches
A—lldalj1io
Al Borg Diagnostics

Il Sl s

3org Diagnostics

Digital
Services

920004422 | alborgdx.com

Analyzed Test Results

Al Borg Eco System

Based on your results, we provide

Developing the d|g|ta| eco- personalized recommendations to jadl \
experience and achieve L L
system for one of the most e ‘ T oliay o Touligs s

L
. . . your g oals. e AlBorgPlus = Al Borg Plus 1 I
advanced diagnostics labs in N wpr S - oty d—
)/ ; AlBorgPlus

Al Borg Plus Programs for a healthy lifestyle in its four categories

IMpPprove your ex

the region.

il Juh provide its customers with the most important benefits, discounts

Platinum

and unique exclusive benefits.

@ Copyright © 2026 Digitect. All rights reserved.



// OURWORK

=141 0915
. Dar Al Tamleek

Digital
Services

Dar Al Tamleek

Developing the digital eco-
system for realestate.

d. Copyright © 2026 Digitect. All rights reserved.
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Taajeer

FINAaANCce

Get your financing with ease now!

Choose the purpose of your financing
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Cash Financing

Digital
Services
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Car Financidg

Taajeer

Developing the digital eco-
system.
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Men's Health View All

Digital
Services

Health Xpress
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Allergy & Infectious Disease
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